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Optimize brands to influence stakeholders, 
engage customers, grow market share, 

and deliver the sustainable energy transition

SAVE 10% WITH CODE
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BEFORE AUGUST 28

Join 300+ executive energy strategists, brand leaders, marketers 
and communicators to meet, learn, and do business!

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

MAJOR CHARGE 2020 SPONSORS 
ALREADY INCLUDE

6 REASONS YOU CAN’T MISS CHARGE 2020

Learn to Build Great Customer 
Centred Brands

Deliver the Green & Sustainable 
Energy Transition

Positively Influence Stakeholder 
& Customer Relations

Optimize Internal Brand Cultures 
& Decision Making

Futureproof Your Energy Business 
to Grow Market Share

Exploit Executive Networking to 
Unlock New Opportunities
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As you know, energy companies are spending more money and resources 
on their brands than ever before. But what’s driving this increased focus 
on branding? What benefits is it bringing? What goals do they have?  

What’s more, as economies recover, there has never been a more critical 
time to analyse whether your brand is strong enough to attract new 
customers, retain existing clients and grow market share. 

That’s why your involvement at CHARGE VIRTUAL 2020 (Sept 28-29), 
has never been more critical to your business’s survival! 

Put simply, energy companies like yours must act fast to ensure their brand 
strategies are modern, digitized and customer centric. You must move 
quickly to optimize your post-viral recovery and be ready to capitalize on 
new clean, green, and sustainable market opportunities!

Ours is the only event where you will find the branding, marketing and 
communications best practices, technologies, and new connections you 
need to succeed as an energy business. 

We will virtually host to c-suite executives and critical brand strategy 
decision makers from Enel, EDF, Centrica, Iberdrola, Engie, E.ON, 
Equinor, Orsted, Innogy, RWE, Fortum, OVO Energy, EDPR, Duke 
Energy, Electric Kiwi, Direct Energy, Octopus Energy, Shell, Statkraft 
and many more, can you afford to miss out? 

Look forward to meeting you at CHARGE 2020!

Kerr Jeferies
Conference Producer
kerr@charge.events
+44 (0) 207 375 7565
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CHARGE VIRTUAL 2020  
DELIVERS THE FUTURE OF ENERGY

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

WHO MUST ATTEND? 

• Energy Developers / Utilities / Retailers / Generators / Suppliers
• Regulators / TSOs / DSOs / Energy Policy Makers
• Innovative Energy Service / Technology Companies 
• Marketing Brand Agencies / PR Companies / Data Scientists
• Marketing / Communications / Brand / Strategy /  

Government Affairs / Public Relations / Stakeholder Relations / 
Investor Affairs / Customer Engagement / Community & 
Environment Executives

98%

83%

93%

Participant 
Satisfaction Score

High Level  
Decision Makers

Would Recommend 
Charge

"The reason why I come 
to your conference every 
year is because it just 
seems that it’s my 
home."

Stuart McBain, 
Managing Director 
Stuart McBain Ltd
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We know that the turbulence of our times is unprecedented. We know that the pandemic has upended every 
single facet of our daily lives; not least our jobs, our health, our society and our hopes for the future. We also 
know that in these 'craziest of times', there is nothing, and I truly mean nothing, more critical than being able 
to communicate effectively with the major actors in our lives. Finally, we know the same applies to business. 

Without effective communication, we cannot develop proper relationships; whether with peers, employees or 
critically, our customers. 

History has shown us, time and again, that the most successful brands are the ones that seize the opportunity 
to tell powerful stories that delight, motivate and challenge their audiences. What's more, they strive to inspire 
them to trust in the brand - a miraculous achievement, don't you think? That a consumer, stakeholder or peer 
can form a strong opinion of a company and develop loyalty to them based purely on their perceptions of the 
brand's image? But why doesn't this happen in energy? Why shouldn't it? 

Critically, COVID-19 has provided a lens through which the challenge of branding, marketing strategies, 
consumer engagement and stakeholder management has become more focused than ever before. Companies 
must engage in storytelling to build brands but sensitively manage their tone to ensure that they engage but 
do not alienate their customers. But how does an industry market when its products are seen as commodities?

However, some question why energy companies should even care about branding in the first place! I appreciate 
that marketing energy is different from marketing Coca-Cola. Firstly we cannot leverage the same emotional 
triggers that mass consumer products rely upon to sell soda cans at scale. What we can do, however, and 
what I have been working with energy companies through the CHARGE conference to achieve, is build an 
understanding that WE CAN apply traditional brand theories and established marketing principles to shape 
perceptions, behaviours and attitudes. 

The key difference in energy lies mainly in the complexity of the system between generator and user. 

We take the accessibility of energy for granted, much like the air we breathe. Still, we know that the intricate 
connections that allow electricity to pass from a power station, to the grid and on to the consumer are vastly 
more complex than nearly all over the supply chains. The incredible challenges of demand management, 
not counting digitization, deregulation and decarbonization, can only be overcome if energy companies 
communicate effectively with all their stakeholders. Brands are the starting point for all communication, for all 
marketing, for all lobbying and end-user sales. But, indeed, energy companies are only just waking up to this!

That's why CHARGE exists. We have so much to learn, and so little time to learn it in. We know that without 
active brands, energy companies cannot serve their stakeholders, so there couldn't be a better time to join us 
and be part of the awakening of the energy industry. Join us to build better, more successful companies. Join 
us to engage your customers. Join us to tell stories, to learn lessons and takeaway essential best practices. 

Just, join us. I hope to see you at CHARGE VIRTUAL 2020. 

Dr Fridrik Larsen
CEO 
LarsEn Energy Branding
fridrik@charge.events

A LETTER FROM THE CHARGE FOUNDER 
DR FRIDRIK LARSEN 

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

BACK FOR 2020 AS A VIRTUAL EVENT!
Join us and 300+ industry peers  
for a unique virtual conference! 

Powered by Pheedloop Virtual Event Software
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As the market leader in energy marketing, our database serves a community of 6,000+ 
major energy stakeholders, brand executives and key project/partnership decision 
makers from around the globe.

CHARGE VIRTUAL 2020 provides an invaluable meeting point for the whole energy ecosystem to meet, 
learn, do business, and create the connections they need to succeed through 2020-21, and beyond. 

WHO ATTENDS CHARGE 2020? 

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

MAJOR BUYER COMPANY TYPES

N
ORTH AMERICA

31%

By Geography...

AUDIENCE DISTRIBUTION DATA

Major Energy 
Utilities & Retailers

Energy Generators 
& Developers

National Transmission 
System Operators & DSOs

Critically, CHARGE VIRTUAL 2020 is THE destination meeting point for major decision makers, 
stakeholders and top strategic executives from across the energy value chain.  

EUROPE

By Job Titles...

41% C-Suite
15% Marketing & 
 Communications 
  9% Brand 
 Management
26% Products & 
 Innovation
  9% Other

By Company Types...

10.2% Major Energy 
 Utilities
46.1% B2B/B2C Energy 
 Retailers
12.8% Marketing &  
 Branding Services
12.9% TSO/DSO
18.0% Technology & 
 Energy Services

 July 2020

60%
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MAJOR ENERGY STAKEHOLDERS

Jukka Ruusenen
CEO
Fingrid

Simon-Erik Ollus
VP Trading & Asset Optimization
Fortum

Susan Kimkes
Senior Advisor Industry Relations
Shell Netherlands

Rahul Malhotra
Head of Brand Strategy
Shell

Dagný Jónsdóttir
Business Development Manager
Landsvirkjun

Vala Valthorsdottir
Business Development Manager
Landsvirkjun

Alex Gilbert
Senior Energy Strategy Manager
Transport for London

Lawrence Jones
VP International Programs
Edison Electric Institute

Luke Blincoe
CEO
Electric Kiwi

Bruce Stewart
President
Direct Energy

Kevin McKinn
COO
Spark Energy

Peter Terium
Managing Director Water, Energy & Food
NEOM

Rob Cantrell
President
Pulse Power Holdings

Stefan Schneider
Marketing Manager & PMO
E.ON

Stefan Stabler
Director of Communications & Marketing
Alperia Group

Michael Frei
Head of Marketing & Customer Insight
Alperia Group

Martina Wettin
Co-Founder
Nilsson Energy

Vedran Kusljugic
Team Leader Marketing & Communications
Uniper

Sabine Schmittwilken
(fmr) Head of Global Brand
Innogy

Mary Powell
(fmr) CEO
Green Mountain Power

Simo Nurmi
Head of Finnish Energy Regulator
Energiavirato

Riku Huttenen
Director General
Ministry of Economic Affairs (Finland)

Stephen Fitzpatrick
Founder & Group CEO
OVO Energy

INNOVATORS & BRAND LEADERS

Dr Fridrik Larsen
CEO
LarsEn Energy Branding

Marc Cloosterman
Founder
VIM Group

Rune Kirt
CEO
Kirt x Thomsen

Taras Tovstyak
Director of Customer Success
Eleks

Thomas Hillig
Managing Director
THEnergy

Tobias Mohrhauer
Innovation & Product Manager
Esolva Ag

Ravin Mirchandani
Executive Chairman
Ador Powertron

Rana Brightman
Group Director of Strategy
Siegel+Gale

Ben Osborne
Head of Insights
Siegel+Gale

Mark Sherwin 
Global Utilities Lead
Accenture

Annette Rust
Executive Director
Accenture

Wytse Kaastra
Managing Director Utilities Europe  
& Global Energy Retail   Accenture

Nicolas Hürner
Market Lead Iberia & LatAm
Frontify

MAJOR NEW VIRTUAL SPEAKERS 
FOR 2020 ALREADY INCLUDE…

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets



September 28-29, 2020   VIRTUAL   #CHARGE2020

SAVE 10% WITH CODE
BROCHURE10
BEFORE AUGUST 28

AN OUTSTANDING VIRTUAL 
CONFERENCE & NETWORKING 
PROGRAM

Action not words: the urgency to become socially responsive and proactive energy brands 
Public pressure to act on racial, climate and public health injustices have left energy companies at a crossroads. Should they take a public 
stand, use the momentum behind BLM, Extinction Rebellion and pandemic to take a stand on key social issues or should they quietly let change 
manifest around them? 
In a new panel, major stakeholders consider the future options for energy companies and the impact of building proactive brand cultures that 
are socially responsive and inclusive of all customers and stakeholders. 
earn how thought-leaders from large scale enterprises are adopting XR for different use cases. Learn what challenges and solutions they’ve 
encountered and how they are moving forward.
Key Takeaways: 
1. Know thy customer. Major companies don’t just serve their customers; they represent their interests. Explore the value of working to embrace 

customer interaction in all markets as a powerful tool to both inform your brand and guide its decision making in future
2. Actions not words. In a socially mobile and digitized modern era, brands are measured by their actions more so than ever before. Discuss 

what energy companies can do to build social inclusivity into their brand, find value in establishing corporate empathy and avoiding the pitfalls 
of insensitive brand marketing

3. Frameworks not idealism. Take lessons learned from studies on corporate structures and psychology to help you build frameworks and 
guidelines that will ensure your brand can translate consumer centric and socially proactive messaging into action long term

Panel led by Lawrence Jones, VP International Programs, Edison Electric Institute

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

Exclusive Opening Keynote for  
CHARGE Virtual 2020 delivered by 

Ólafur Ragnar Grímsson
former President of Iceland

Look out for 
the VIP CHARGE 

ENGAGE 
Sessions

Powered by Pheedloop Virtual Event Software

GROUP DISCOUNTS FOR 2+ ATTENDEES
To find out about 5-15% group booking 
discounts just email kerr@charge.events

>>
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CHANNEL 1: BRANDING TO DELIVER THE  
SUSTAINABLE ENERGY TRANSITION
In this track, learn to leverage your brand to influence stakeholders, educate the public and build strong brand equity as you 
strive to deliver on the sustainable energy transition, both in the immediate post-viral future and far beyond. 

From Innogy to NEOM – Building Visionary Sustainable Brands
Peter Terium leads the Energy, Water and Food sector of NEOM, a $500bn 
megaproject by Saudi Arabia under the Vision 2030. In NEOM he is building an 
energy system 100% based on renewable energy and a sustainable water and 
food system. 
As CEO of Innogy SE (2016-17), Peter embodied the transition of the energy 
industry. His team led RWE away from its business model of capital-intensive 
energy generation to create a new brand and company. As a result, they created 
Germany’s most valuable energy company, one that would operate in the 
innovative new energy management market and be well prepared to succeed in 
a rapidly decentralising and digitised modern energy market.  
Key Takeaways: 
1. Discuss which lessons learned from Innogy could help create an agile, 

adaptable but investor and stakeholder friendly brand identity and decision-
making framework at NEOM

2. Analyse lessons learned from leveraging a strong central brand vision to 
drive internal decision making that is reflective of the company’s internal and 
operating philosophies

Peter Terium, Managing Director for Energy, Water & Food, NEOM

A cleaner world through marketing; seizing the momentum for 
decarbonization 
Public pressure continues to build behind the idea that sustainable investment 
and a Green New Deal should be at the centre of planning for the post-viral 
economic recovery – but how do we harness this energy? 
In a unique session, listen to three major energy decision makers as they 
discuss how we harness the energy and public mood to increase the role for 
clean, green and sustainable energy investment. 
• Discuss what more energy companies can do to make the case for further 

decarbonization of the energy industry, both in electricity and heat to ensure 
that the momentum of the past few years of climate action are not lost!

• Explore key branding, marketing, and communications strategies to help 
promote the increasing cost-competitiveness of clean, green and sustainable 
energy developments as a rapid solution to the current economic, 
unemployment and public health crises

Stefan Stabler, Director of Communications & Marketing, Alpera Group

Technical advocates: articulating the role for TSOs in the energy 
transition
Despite being key stakeholders and having monopoly roles, its often difficult 
for Transmission System Operators (TSOs) and Distribution System Operators 
(DSOs) to fully articulate their responsibility for supporting the energy 
transition. What’s more, TSOs are challenged adapting to national/regional 
regulations that hamper their ability to influence decisions with a clear voice. 
That’s why, in a brand-new session for Charge 2020 we will:
• Examine how organizations such as ENTSO-E (the Trade Association for 43 

European TSOs) are working to provide a unified voice to help influence 
policy as part of the energy transition

• Discover lessons learned in the role of branding, marketing, and 
communication as a normally invisible player in the energy value chain

• Discuss the challenges of digitizing the grid infrastructure to support a 
greater array of localized and intermittent renewable energy generation

Why are brands important? Building valuable brands in Finnish 
monopolies 
How do the concepts and benefits of good branding apply when companies 
are at the head of a monopoly, especially when they have no competitors 
like a Transmission System Operator?
In this exclusive panel, we invite the most unlikely players talking about 
branding: the Finnish energy regulator, the Ministry of Economic Affairs 
and Employment in Finland, and Fortum as a TSO customer together with 
the CEO of the Finnish TSO. They discuss about the benefits they see from 
developing a brand-centric approach for a monopoly TSO.
• Discuss how stakeholders define the brand and reputation of a monopoly 

TSO. What are the most important properties?
• Discuss the critical lessons learned that Fingrid and Fingrid's key 

stakeholders have gained by having a brand-centric TSO. As Jukka 
Ruusunen says that you “must develop your brand when you are a 
transmission operator. If you behave and if you have a good track record, 
then stakeholders can trust you as a brand”. So, what are the benefits?

• Evaluate the new value that Fingrid's branding and reputation orientation 
have created for each stakeholder especially as trust, social responsibility 
and customer service standards increase

• Understand how good branding and communication strategies between 
stakeholders and customers has allowed their business to adapt more 
rapidly to challenges and more easily embrace innovation. A brand is 
essentially a promise. Why should it be anything different in monopolistic 
industries?

Jukka Ruusenen, CEO, Finrgid 
Simo Nurmi, Head of Finnish Energy Regulator (Energiavirato)
Simon-Erik Ollus, VP Trading & Asset Optimization, Fortum 
Riku Huttenen, Director General, Ministry of Economic Affairs (Finland)

A day in the life… what is the role for Transport for London and 
engaged consumers in the future city of London?  
• Explore what ‘a day in the life’ looks like in the future city of London, and what 

does this mean for TFL’s role in residents’ lives?
• Discover the technologies and innovations that will be central to TFLs goal of 

successfully transitioning to sustainable energy use in the future city?
• The success of the sustainable energy transition and the future city is reliant 

on changing consumer habits and perceptions, so what is the responsibility 
of the TFL brand in powering, educating, and supporting the changes we 
need? 

Alex Gilbert, Senior Energy Strategy Manager, Transport for London

Why we need to urgently reprioritize stakeholder 
management as a way of live 
• This will be an interactive session on the key role of strategic stakeholder 

management to successfully execute energy projects and drive new positive 
sentiments around the oil & gas industry

• We will kick off with a 5’ introduction of the value and criticality of 
environmental, community and stakeholder relationship building at the core 
of our business and throughout all phases of project development

• In a dialogue together we will explore how brand and communications 
executives can build the case for change management across the energy 
industry

Susan Kimkes, Working Group Lead, Energy Reinvented Community / 
Senior Advisor Industry Relations, Shell Netherlands

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

GROUP DISCOUNTS FOR 2+ ATTENDEES
To find out about 5-15% group booking 
discounts just email kerr@charge.events

>>
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CHANNEL 2: USING INNOVATION TO CRAFT  
CONSUMER-CENTRIC BRANDS

CHANNEL 1: BRANDING TO DELIVER THE SUSTAINABLE ENERGY TRANSITION

Case Study: Using the E.ON brand to deliver on sustainability 
• Determine the value of strong centralised 'purpose marketing' and how 

E.ON is using this idea to develop a strong brand that represents a broad 
variety of generation types, territories and service offerings globally

• Examine the impact of using a brand strategically to support new 
generation projects and positively influence both local communities and 
policy/planning stakeholders

• Discuss how these best practices may be leveraged to increase the 
number of planned green/sustainable energy developments as we 
transition to a greener post-viral future

Stefan Schneider, Marketing Manager & PMO, E.ON

Reinvent customer experience post-COVID: From Touchpoints 
to Trustpoints 
• Consider why a brand promise rooted in purpose, and delivered through 

stand-out customer experiences will be more important than ever in 
building consumer trust

• Look at how energy companies are shifting the narrative to be at the heart 
of their communities and the energy transition

• Understand how customer behaviours and expectations shaped during 
Covid offers an opportunity to rapidly digitise and enhance the customer 
experience

• Identify how customer experience will drive growth in new forward-looking 
and trusted customer-centric energy brands

Mark Sherwin, Global Utilities Lead, Accenture / Annette Rust, 
Exectuive Director, Accenture / Wytse Kaastra, Managing Director 
Utilities Europe & Global Energy Lead, Accenture

Panel: Changing Perceptions of Hydrogen; Lessons Learned 
Branding the Source  
• Debate how hydrogen can overcome its image problem and build greater 

momentum as an important source of emissions-free energy and fuel
• Share what marketing hydrogen fuel has taught us about the challenges 

of branding the sustainable energy transition to consumers, energy 
stakeholders and policy makers alike

• Explore the new business opportunities on offer as hydrogen builds 
momentum as an increasingly important part of a diverse sustainable 
energy transition

Ravin Mirchandani, Executive Chairman, Ador Powertron
Martina Wettin, Co-Founder, Nilsson Energy

Turning consumer intention to action – how to leverage 
branding to close the clean energy adoption gap. 
• Every consumer is on their own journey – towards a more environmentally 

conscious and sustainable future. The pace of the journey varies based 
on the consumer’s readiness for broader lifestyle change, creating a gap 
between intention and reality. In this session, Siegel+Gale share new 
insights and implications for brands in the energy space.

• Exploring why companies must take a closer look at consumers and the 
critical role brands play in changing behaviour and habits.

• Understand the role of electric vehicles, low carbon / clean energy and 
energy tech within the consumer journey today and tomorrow.

• Reveal the challenges and opportunities for brands to boost the uptake in 
clean energy technologies and other areas of the new energy ecosystem.

Ben Osbourne, Head of Insights & Analytics, Siegel+Gale

Workshop – Branding with simplicity to turn intentions for 
sustainable living into action. 
• An interactive workshop from Siegel+Gale on how to unlock the power of 

simplicity for your brand and more specifically, brand building to close 
the gap between consumer intention and action in living more sustainable 
lives. 

• How to define, articulate and activate your purpose across your 
organisation.

• Understanding consumer preferences today and tomorrow to uncover new 
opportunities for your business and brand in the shifting energy ecosystem.

• Reveal opportunities to supercharge your business model through 
partnerships and how to develop them with clarity and consistency.

Rana Brightman, Group Strategy Director, Siegel+Gale

Roundtable: Position heat as the missing link in sustainability 
Consumers perceive electricity to be the sole value of the energy industry, but 
beyond heat actually accounts for roughly 50% of global energy consumptions 
and emissions. Furthermore, while renewable energy (excluding biomass) is 
increasingly dominant in electricity generation, fossil fuels still meet roughly 
90% of global heat demand. 
In a new roundtable, work with peers to debate the gaps in sustainable energy 
branding for heat and how/why energy companies should be targeting heat as 
a key market. 
Work in groups to identify key opportunities to target head as the missing link in 
the energy transition before feeding back lessons learned to the full conference 
for publication. 

In this track, learn to leverage your brand to influence stakeholders, educate the public and build strong brand equity as you 
strive to deliver on the sustainable energy transition, both in the immediate post-viral future and far beyond. 

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

Leverage strong tech-enabled brands to disrupt established 
markets
The global energy industry is rapidly diversifying and getting more complex. 
As such, without a strong brand retailer will be unable to compete for 
customers domestically or carve a stake in new markets. 
In a brand-new presentation, explore the strides Electric Kiwi has made by 
building and deploying strong brand building best practices to influence 
stakeholder behaviour in a competitive energy market. 
Key takeaways include: 
• Learn how innovations, such as smart metering, have enabled energy 

retailers to build consumer-centric energy brands that place greater 
choice at the heart of brand stories

• Examine the impact of strong brand stories can make as a powerful tool 
to leverage when communicating with major energy stakeholders, from 
utilities and generators to regulators and policy makers

Luke Blincoe, CEO, Electric Kiwi

Energy in the palm of your hand 
For energy companies and innovators to survive, closer relationships with 
customers will have to become the norm. In this session, work Eleks to 
understand the benefits of using consumer technology to build trust between 
your business and end-users of all types. 
• Explore how energy companies are using technology to harness user data 

and build closer relationships with end-users and stakeholders of all types
• Discuss the benefits of technology-enabled transparency and accountability 

between buyers and sellers within the wider energy market
• Evaluate case studies that showcase the benefits of using customer-centric 

technology to build trust between users and brands 
Taras Tovstyak, Director of Customer Success, Eleks
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CHANNEL 2: USING INNOVATION TO CRAFT CONSUMER-CENTRIC BRANDS

Workshop: Digital storytelling to promote unknown 
brands in new markets 
As part of a new session for Charge 2020, learn about the unique approaches 
Alperia Group is taking as a generator and energy manager in South Tyrol, Italy 
and listen as they reveal their learnings on how to use digital tools to boost 
brands. 
• Explore valuable best practices they’ve gained building brand equity in a new 

market
• Examine the value of targeted marketing spend and opportunities taken to 

optimize cost per customer
• Review the approach Alperia has taken to ensure their green credentials and 

customer service experience are seen as a critical differentiator in a market 
otherwise driven by price

Then take advantage of a new interactive workshop to discuss: 
• How energy companies of all sizes can tackle the challenge of digital 

storytelling and brand awareness
• What lessons learned your peers have to offer on improving quality lead 

generation
• Share best practices to increase the efficiency of marketing resources and 

costs
• Evaluate innovative new tools for energy companies in a rapidly digitizing 

customer market 
Michael Frei, Head of Marketing & Customer Insight, Alperia Group

Workshop: Sci-fi thinking in business 
– turning dreams to realities
Sci-Fi thinking has allowed businesses to find creative solutions to all kinds 
of critical problems, but this isn’t just about dreaming big. To be successful, 
companies must use methodologies to test and achieve their ambitions without 
creating inefficiency or wasting resources. 
In a unique workshop, work with peers to understand the benefits of applying 
Sci-Fi thinking, before exploring how to leverage R&D mindsets to boost both 
your brand and business. 
• Discover the core concepts and best practices of lean, explorative or 

experimental methodologies and understand how they create flexibility and 
efficiencies for R&D teams

• Gain valuable insights on how energy companies can tailor storytelling 
and create compelling communication campaigns for all stakeholders by 
embracing a wide range of visual tools and aids 

• Evaluate the benefits of using R&D methodologies to build businesses, 
projects and positive customer relationships at speed 

• Understand how R&D innovators manage risk to ensure that a playful attitude 
to creativity doesn’t negatively impact your budget and instead reinforces 
your business

Rune Kirt, CEO, Kirt x Thomsen

Optimize your CRM to capture new growth opportunities  
As consumer choice and data-driven energy packages become the norm, 
ensuring your CRM system is up to scratch will be critical to ensuring your 
company is optimized for growth. 
Explore the value the latest CRM systems are adding by creating transparency 
for both the consumer and sales rep.
Discuss the future opportunities possible by using advanced CRM systems as 
the foundation for bundling energy and telecoms in single packages that take 
advantage of the infrastructure compatibilities of both sectors.

A sponsored workshop opportunity for marketing, advertising or PR agencies. 
Contact jay@charge.events now for more information.

CHANNEL 3: BRANDING IN ACTION ACROSS 
THE ENERGY MARKET
In this track, learn to leverage your brand to influence stakeholders, educate the public and build strong brand equity as you 
strive to deliver on the sustainable energy transition, both in the immediate post-viral future and far beyond.

Fighting for Talent: Acquisition & Retention
As you know, the best brands attract the best people. So how can the energy 
market work harder to sell the benefits of a career in energy and on the 
frontline of the energy transition in the face of competition for talent from major 
consumer facing brands such as Apple, Google, Nike and Facebook? 
According to the Energy & Utilities Skills Partnership (EUSP), a recruitment drive 
of 227,000 will be needed by 2025 to improve energy sector attractiveness 
and diversity in order to meet predicted skills gaps and take advantage of 
post-virus growth opportunities. The UK National Grid alone further forecasts 
a need for 400,000 new recruits in the UK market alone by 2050 to meet the 
UK Governments Net Zero pledge. So, what more can energy companies do to 
leverage their brands as an effective weapon in the war for the best talent? 
 

Deep Dive: Creating shared value for customers 
& stakeholders through the energy transition 
Private organisations are increasingly pursuing the path of creating shared 
value with their stakeholders. They have the mandate being more trusted 
than governments in many cases. They also have the resources, knowhow 
and often the incentive to power progress in a more sustainable manner. It 
is not impossible to create shared value without compromising shareholder 
value if one remains creative and customer centric. 
To provide guidance to energy companies, Rahul Malhotra will share his 
thoughts on this subject, incorporating learnings from a highly successful 
internal transformation program that he designed and now leads within 
Shell worldwide.
Rahul Malhotra, Head of Brand Strategy, Shell
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The Direct Energy Story – Becoming a leader in customer-
centric transformation 
• Learn about the importance of developing a strong holistic brand in order 

to pull together and deliver a diverse range of products and services with 
excellence

• Explore the impact innovative and digital tools have made in supporting 
Direct Energy’s drive to provide outstanding operational and user 
experiences

• Review Direct Energy’s progress on the journey of transformation within 
the energy market; starting with the challenges they’ve overcome getting 
the business to where it is, and how these learnings will impact and 
inform the future strategic direction of the business

• Modern energy companies must learn to engage and build for tenured 
customers and invest in systems that will promote brand loyalty. Discuss 
the challenge of building customer-centric energy businesses and what 
new challenges Direct Energy is preparing for.

Bruce Stewart, President, Direct Energy

Wake up! The true value of customer-centric energy brands
• Examine why energy companies can no longer afford to be afraid of their 

customers, and need to invest fully in building new customer-centric brands 
and infrastructure

• Explore the role of the brand as the unifying vision under which all customer 
interfaces, CRMs, physical infrastructure, touchpoints, training, and 
marketing should take their que

• Energy brands are waking up to the value of branding, but where do we need 
to be, what barriers are in the way and how are we going to get there? 

Kevin McKinn, Chief Operations Officer, Spark Energy

The battle for Texas: lessons learned competing in fierce 
markets
• Revisit the core concepts that underpin mass marketing and take 

inspiration from the promotion of shampoo
• Evaluate the benefits and challenges of marketing energy in the highly 

competitive Texas energy market as a largely online start-up retailer
• Understand how Pulse Power have been able to leverage the complexity 

of a deregulated energy market to create brands that champion consumer 
choice but enhance new revenues within their business

Rob Cantrell, President, Pulse Power Holdings

5 top tips for truly effective social media 
Businesses can use social media tools to reach a vast range of consumers in the 
home like never before, but how can major energy companies leverage them 
effectively? 
That’s why you should take the time to evaluate the role of social media 
channels within your marketing strategy and understand what the right amount 
of visibility for you and your company is. 
• Evaluate the differences between organic social media growth and paid 

social media audience marketing tools
• Receive 5 top tips for benchmarking the effectiveness of paid for social media 

marketing
• Examine the value of direct to consumer social media as a useful addition 

to your brand storytelling toolkit for product announcements, major project 
campaigns and influencing key stakeholder demographics

• Discover effective use cases for using social media to facilitate two way 
dialogue with customers and increase overall business transparency

Vedran Kusljugic, Team Leader Marketing & Communications, Uniper

The art of backseat driving: helping energy customers make 
positive change
As Switzerland prepares to transition to an open market, it is essential that 
utilities, customers, and energy stakeholders work together to adapt to, and 
gain the benefits of, a much more flexible yet complicated digitized energy grid.
In a new session from Esolve Ag will share invaluable lessons learned they’ve 
gained trying to support and effect positive changes amongst customers in the 
Swiss energy market.
• Gain insights and critical communication lessons learned by Esolva as 

they’ve tried to nudge their customers to make changes that are positive for 
them and will prepare them for both the energy transition and open market

• Discuss strategies that will help influence more reluctant stakeholders using 
effective branding and marketing best practices

• If customers fail then service providers fail, so evaluate key strategies you 
can deploy to build trust and collaboration and be better placed to solve 
major challenges together 

Tobias Mohrhauer, Innovation & Product Manager, Esolva Ag

Masterclass: Benchmarking energy brands with EBBI
In this masterclass, explore the basics of energy branding and the tools you 
need to become leaders in the retail energy market.
• Gain a global perspective on how branding within the energy industry works, 

and where there are opportunities for improvement
• Explore how to build stronger brands that build trust and enhance 

relationships with customers
• Understand the value of investing in your internal brand cultures, and how 

internal brands effect everything from decision making to hiring
• Receive exclusive insights gained from the best-in-class energy companies 

on how their brands work and what you can learn from them
• Assess the value of developing strong mission statements and brands that 

drive stakeholder relations, company cultures and promote value-based 
decision making. 

Dr Fridrik Larsen, CEO, LarsEn Energy Branding

Masterclass: The value of branding to your business’s 
bottom line  
• Marketing is often said to be more an art than a science, so what tangible 

value and accountability can we expect from branding initiatives? Explore 
the purely business benefits of strong brands with Marc Cloosterman, VIM 
Group to understand how to better quantify and qualify the value of branding 
programmes in your business

• Examine the value of 'internal branding', what it means and how developing 
a strong internal brand culture can be an effective tool to influence work 
culture, productivity and the taking of new business opportunities

• Discuss the impact COVID-19 has had on energy companies ability to market 
and brand themselves effectively - what changes will we have to make to 
adapt to the 'new normal?'

Marc Cloostermans, Founder & CEO, VIM Group

Masterclass: A guide to effective marketing in the 
energy market 
• Explore the value that social media influencers can add in a B2B and B2C 

energy market
• Understand how to use influencers to promote your existing brand content 

and use them as audience multipliers
• Learn to leverage the expertise of influencers in specific fields to generate 

bespoke content that appeals to their highly-engaged followers
• Explore strategies for ensuring that your use of influencers is efficient, and 

fits your marketing and stakeholder relations goals
• Discuss tools and methodologies to assess influencer campaign effectiveness 

and set reasonable expectations for return on investment 
Dr. Thomas Hilling, Managing Director, THEnergy

A sponsored workshop opportunity for marketing, advertising or PR agencies. 
Contact jay@charge.events now for more information.
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Behavioural change masterclass
Energy companies must help change customer energy behaviours, not just to 
respond to climate action, but also to help them offset growing demand against 
fixed or aging infrastructure capacity. 
Similarly, energy companies must influence behaviour and attitudes amongst 
project stakeholders to increase buy-in into the green energy transition. This 
requires companies to display energy thought leadership, engage stakeholder 
communities more closely and be prepared to use their brands to shape public 
opinion. 
The onus then is on energy companies to shape attitudes towards energy 
reform more than ever before, so how do you change perceptions and nudge 
your customers in the right direction? 
Attend this new masterclass to learn what you can do to be better at shaping 
consumer behaviours now. 

Landsvirkjun Case Studies: How do we B2B in a pandemic?   
• Assess how companies are adapting to try and make up for lost face-to-face 

B2B marketing and sales opportunities in energy industry during the global 
pandemic

• Explore how Landsvirkjun are innovating digitally to ensure they can target 
and engage key decision makers in a world where agile business travel and 
critical facetime is no longer logistically viable

• Discuss the lessons learned Landsvirkjun have gained in pivoting to digital 
business development for their Green Certificates, Data Centre and Green 
Power Purchase Agreements (PPA) businesses

Dagný Jónsdóttir, Business Development Manager, Landsvirkjun
Vala Valthorsdottir, Business Development Manager, Landsvirkjun 

A sponsored workshop opportunity for marketing, advertising or PR agencies. 
Contact jay@charge.events now for more information.

A sponsored workshop opportunity for marketing, advertising or PR agencies. 
Contact jay@charge.events now for more information.

CHANNEL 4: INNOVATION BEYOND THE 
ENERGY TRANSITION
In this track we deep dive into the new business models, market opportunities and future challenges that will face your energy 
business. 
Just some of the sessions we’ll cover include:  

Blockchain & Decentralization
As the energy grid decentralises and becomes more reliant on variable energy 
sources there is an opportunity to also decentralize customer management and 
allow energy usage data to be owned and marketed by consumers directly. 

In this session explore the capacity for decentralized ledger technology and 
blockchains for providing the ultimate next step in creating consumer-centric 
energy systems and how brands will have to adapt to accommodate. 

Transport 2030 – The impact of Electric Vehicles and Electrified 
Supply Chains 
The energy needs of the future will be dominated by the growing transition 
away from fossil fuels as the primary fuel for transportation. As with railway 
electrification decades ago, explore the impact electric vehicles will have on 
energy demand needs and the types of infrastructure needed to support mass 
adoption of them effectively. 

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

"I believe that I am in the right place at 
the right time, trying to address the most 
important issue of our times and that is 
here in Iceland, a leader in green energy, 
at the CHARGE conference."

Janine Finnell, Executive Director 
Leaders in Energy

"It’s been fantastic. Incredibly insightful 
and getting to speak to so many different 
people from a really interesting mix of 
companies. All specifically focused on 
branding - and it’s kind of a dream  
to have so many people with a 
focus on what you do in your  
place." 

Mitchell K. Cooper, Associate Director 
of Business Development, EMEA   
Siegel+Gale
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Our 300+ executive virtual attendees are on the hunt for tools, 
technologies and services that will help them adapt to the sustainable 
energy transition. Specifically, they are looking for lessons learned, 
best practices or innovative tools/services that will help them adapt to 
decarbonization of supply chains, decentralizion of energy, digitization 
of infrastructure and the deregulation of markets. 

Can you company afford to miss out? Get in touch today to discuss 
sponsorship options for CHARGE VIRTUAL 2020 now! 

At CHARGE VIRTUAL 2020, we’ll build a bespoke package that fits your 
business development goals exactly. Work with our team to create a 
scalable package that includes deliverables in 3 key areas: 

       THOUGHT LEADERSHIP 
Speak to more than 300+ major energy executives and showcase your 
companies experience in solo speaking slots, expert panels, or curated 
virtual workshops. Or combine positions and take on a moderator 
position to help shape the direction of major sessions in the CHARGE 
2020 agenda! 

       WORLD-CLASS NETWORKING 
Secure access to exclusive virtual meeting rooms, pre-arranged 1:2:1 
meetings in our major virtual event to ensure your sales teams make the 
connections they need most

       BRAND EXPOSURE 
Take advantage of a prominent branding position in front of the energy 
markets most influential executives with tiered branding packages that 
will showcase your logo, marketing materials right across our physical 
and virtual events

To discuss your package needs and get a quote for a bespoke sponsorship 
package, simple contact me directly at jay@charge.events now before 
it’s too late! 

WHY SPONSOR CHARGE 2020? 

THREE Major Sponsorship Opportunities

Thank you to our 
CHARGE 2020 Sponsors

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

GOLD Sponsor

SILVER Sponsor

NORTHERN LIGHTS Sponsors

LAVA Sponsors

GLACIER Sponsors

Landsvirkjun, the National Power 
Company of Iceland, is Iceland’s largest 
electricity generator and one of the ten 
largest producers of renewable energy in 
Europe. Landsvirkjun operates 17 power 
plants in Iceland concentrated on five 
main areas of operation.

1

2

3

Jay Newton
Commercial Director
jay@charge.events
+44 (0) 740 240 6394
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VIRTUAL TICKET PACKAGES

Access to all the main stage sessions

Access to all the breakout sessions & workshops

Access to the 1:2:1 networking system

Access to VIP CHARGE Engage sessions*

Access to virtual exhibition booths

Access to conference materials  
(including slides and video of presentations)

Access to LIVE Chat

Access to conference Q&A

Access to ‘below the surface’ exclusive interviews, interviews and bonus 
LIVE content

SILVER
€650

GOLD
€799

*CHARGE Engage sessions are marked on the agenda with this symbol  

BRONZE
€535

For 12 months For 6 monthsFor 6 months

SECURE YOUR TICKET  
TO CHARGE 2020 NOW!

Reserve your seat at CHARGE VIRTUAL 2020 now to supercharge your 
brand strategy and secure new brand opportunities for your business!

ENQUIRE NOW FOR GROUP RATES 
Attend with your colleagues to get the most out of the full 2-day conference and secure 
learnings that are relevant for all your departments. Group discounts of 5-15% are 
available for groups of 2 to 4+. Simply contact kerr@charge.events to get a quote now!

For event terms & conditions see https://larsen.energy/bestbrands/terms-conditions >>

JOIN 300+ MAJOR ENERGY EXECUTIVES – REGISTER NOW at https://bit.ly/CHARGEtickets

"I think this is a brilliant idea.  
I can see how the conference is 
growing. I can see most of the 
people around here are very 
passionate about what they  
do, their designation and 
why they are here."

Dr Rashid Alleem, Chairman 
Sharjah Electricity  
& Water Authority (SEWA)


